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Discover Michigan Fresh 
Discover Michigan Fresh farmers market program 
helps SNAP-Ed eligible residents get to know their 
local farmers markets and explore Michigan-grown 
produce. This program encourages participants to 
shop at their farmers market for nutritious and 
affordable foods that keep their dollars local. 

Michigan State University Extension’s Community 
Nutrition Instructors join participants at the farmers 
market each week where they meet local farmers, 
learn the nutritional benefits of eating a featured 
fruit or vegetable, engage in live food 
demonstrations, and sample an easy to prepare 
and nutrient-dense seasonal-based recipe.  

 

Michigan State University (MSU) Extension delivers
affordable, relevant, evidence-based education to help 
adults, young people, and families in urban and rural 
communities be healthy. Programs focus on helping 
participants gain the skills they need to buy and 
prepare nutritious, budget-friendly foods; increase their 
physical activity; breastfeed their babies; and stretch 
their food dollars. 
 



Below is a summary of the Discover Michigan Fresh programming that took place at the Midland 
Farmers Market during the summer and fall of 2022. Community Nutrition Instructors provided 
nutrition education to a total of 57 participants through five different series. Participants were asked to 
complete a pretest and posttest survey at the beginning and end of the program, respectively. The 
following data include participants who completed both a pre and posttest assessment. Missing data 
was excluded case wise.  

Attitudes and Behaviors Toward Shopping at the Farmers Market 
The graph below shows the proportion of participants who reported increases in attitudes and 
behaviors towards shopping at a farmers market, including overall comfort of shopping at a farmers 
market, using SNAP benefits, talking with vendors about produce, and purchasing fresh fruits and 
vegetables. 

Confidence in Shopping Behaviors 
The graph below shows the proportion of participants who reported improvements in their self-
efficacy (SE) towards shopping at a farmers market. 
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Fruit and Vegetable Consumption 
The graph below shows the proportion of participants who reported increases in fruit and vegetable 
consumption. 

Additionally, participants were asked to rate their overall health (1 = “Poor” to 5 = “Very Good”) as 
well as their confidence in their ability to eat fruits and vegetables daily. Below is the improvement 
from pretest to posttest. 

Success Stories 
Maggie Dougherty, MSU Extension Community Nutrition Instructor, had this to say about her nutrition 
class at the Midland Farmer’s Market from August 2022: 

“This was a great group! Very energetic and engaged in the program. They enjoyed doing the 
scavenger hunts at the market every week.  In season fruits and vegetables were showcased and 
they we able to taste each one and received facts sheets about the fruits and vegetables showcased.  
Participants were glad they took part in the class because of knowledge gained, interaction with the 
farmers and being able to learn more about the produce that was in season and how to use and store 
the same. They were all interested in more classes and trying new fruits and vegetables.” 

Karen Parker says this about her program from this summer: 
“The Discover MI Fresh classes I held at the Midland Farmer's Market were very rewarding. All 
participants were engaged and looked forward to each class. I shared tips and tricks with various 
veggies,  as well as recipes. Everyone expressed how they enjoyed the classes and how much they 
learned.” 
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Farmers Market Coupon Distribution and Redemption Rates 

Demographics 

A total of 57 participants attended programming over five series.  Below is a breakdown of their 
demographic profile.  

Male
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Female
77%

GENDER

Ages 18-59
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Ages 60+
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RACE

The U.S. Department of Agriculture (USDA) prohibits discrimination in all of its programs and activities on the basis of race, color, national origin, age, disability, and where applicable, sex, marital status, familial status, parental status, religion, sexual orientation, political beliefs, genetic information, 
reprisal, or because all or part of an individual’s income is derived from any public assistance program. (Not all prohibited bases apply to all programs.) Persons with disabilities who require alternative means for communication of program information (Braille, large print, audiotape, etc.) should 
contact USDA’s TARGET Center at (202) 720-2600 (voice and TDD). To file a complaint of discrimination, write: USDA, Office of Adjudication, 1400 Independence Ave., SW, Washington, DC 20250-9410 or call (866) 632-9992 (Toll-free Customer Service), (800) 877-8339 (Local or Federal relay), 
(866) 377-8642 (Relay voice users). USDA is an equal opportunity provider and employer. This material was funded by USDA's Supplemental Nutrition Assistance Program -- SNAP.” The Supplemental Nutrition Assistance Program (SNAP) provides nutrition assistance to people with low income. 
It can help you buy nutritious foods for a better diet. To find out more, contact us at 517-432-8204. MSU is an affirmative-action, equal-opportunity employer.   Michigan State University Extension programs and materials are open to all without regard to race, color, national origin, gender, gender 
identity, religion, age, height, weight, disability, political beliefs, sexual orientation, marital status, family status or veteran status. 

MSU is an affirmative-action, equal- opportunity employer, committed to achieving excellence through a diverse workforce and inclusive culture that encourages all people to reach their full potential. Michigan State University Extension programs and materials are open to all without regard to race, 
color, national origin, gender, gender identity, religion, age, height, weight, disability, political beliefs, sexual orientation, marital status, family status or veteran status. Issued in furtherance of MSU Extension work, acts of May 8 and June 30, 1914, in cooperation with the U.S. Department of Agriculture. 
Dr. Quentn Tyler, Director, MSU Extension, East Lansing, MI 48824. This information is for educational purposes only. Reference to commercial products or trade names does not imply endorsement by MSU Extension or bias against those not mentioned. 
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